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Definitions and Instructions:		

GSA A
Marketing Goals and Strategy Review and Evaluation (describe any successes and opportunities)

Member Education Goals and Strategies Review and Evaluation (describe any successes and opportunities)

Review Challenges and Successes in meeting culturally and physically diverse informational needs

Brief synopsis of any media (TV, radio, print, social, etc.) campaign.  (include statistics such as reach or impressions) and investment in media.  Include any earned media
Synopsis of sponsorships

GSA B
Marketing Goals and Strategy Review and Evaluation (describe any successes and opportunities)

Member Education Goals and Strategies Review and Evaluation (describe any successes and opportunities)

Review Challenges and Successes in meeting culturally and physically diverse informational needs

Brief synopsis of any media (TV, radio, print, social, etc.) campaign.  (include statistics such as reach or impressions) and investment in media.  Include any earned media

Synopsis of sponsorships

GSA C
Marketing Goals and Strategy Review and Evaluation (describe any successes and opportunities)

Member Education Goals and Strategies Review and Evaluation (describe any successes and opportunities)

Review Challenges and Successes in meeting culturally and physically diverse informational needs

Brief synopsis of any media (TV, radio, print, social, etc.) campaign.  (include statistics such as reach or impressions) and investment in media.  Include any earned media

Synopsis of sponsorships

Statewide
Review and Assessment of Marketing and/or Member Education subcontractors

Summary of enforcement of compliance with marketing guidelines




		
